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                                                            Ementa 
Neste módulo serão discutidos temas como: o mercado e suas necessidades; escolhas 
estratégicas, segmentação e posicionamento; criação de vantagens competitivas 
sustentáveis; atração dos consumidores, maximização de ativos e criação de valor; 
estratégias emergentes de marketing; estratégias de precificação, marketing digital. 
 

 
 
 

                                                    Referências Bibliográficas 
 
 
AAKER, David A. Strategic Market Management. 8th ed. New York: John Wiley & Sons, 2007.  
 
Bibliografia Complementar: BAKER, Michael J. Marketing Strategy and Management, 4th 
Ed. Hampshire, England: Macmillan Publishers Limited, 2007. Better Strategies for Business 
Units: A McKinsey Global Survey. The McKinsey Quarterly. Junho 2007. BLACKBURN, William 
R. The Sustainability Handbook. London: Earthscan, 2007. BOSTON CONSULTING GROUP, 
Perspectives on Experience, Boston, MA: The Boston Consulting Group, 1972. BOSTON 
CONSULTING GROUP, Perspectives on Strategy, New York, NY: John Wiley & Sons, 1998. 
BRADLEY, Stephen P. e NOLAN, Richard L. Sense & Respond: Capturing value in the network 
era. Boston, MA: Harvard Business School Press, 1998. BRENNAN, Ross; BAINES, Paul; 
GARNEAU, Paul e VOS, Lynn. Contemporary Strategic Marketing 2nd Ed. New York, NY: 
Palgrave Macmillan, 2007. CRAVENS, David e PIERCY, Nigel. Strategic Marketing. 9th Ed. 
New York: McGraw Hill, 2008. KERIN, Roger e PETERSON, Robert. Strategic Marketing 
Problems: Cases and Comments. 11th Ed. Upper Saddle River, NJ: Prentice Hall, 2006. 
LAMBIN, Jean-Jacques; CHUMPITAZ, Ruben SCHUILING, Isabelle. Market-Driven 
Management: Strategic and Operational Marketing, 2nd Ed. New York, NY: Palgrave 
Macmillan, 2007. MICHAEL, Alex e SALETR, Ben. Mobile Marketing: Achieving Competitive 
Advantage Through Wireless Technology. Burlington, MA: Butterworth- Heinemann, 2006. 
POIESZ, Theo B. C. e VAN RAAIJ, W. Fred. Strategic Marketing and the Future of Consumer 
Behaviour: Introducing the Virtual Guardian Angel, 2008. SHIFFMAN, Denise. The Age of 
Engage: Reinventing Marketing for Today's Connected, Collaborative, and Hyperinteractive 
Culture. Ladera Ranch, CA: Hunt Street Press, 2008. SMITH, Brian. Making Marketing 
Happen: How Great Companies Make Strategic Planning Work . Burlington, MA: Elsevier 
Butterworth-Heinemann, 2005. WALL, Andre de. STRATEGIC PERFORMANCE 
MANAGEMENT: A Managerial and Behavioral Approach. New York, NY: Palgrave Macmillan, 
2007. WERTIME, Kent e FENWICK. Digi Marketing: The Essential Guide to New Media and 
Digital Marketing. 2008. Página 4/14 - 25/05/2012 WEST, Douglas; FORD, John e IBRAHIM, 
Essam. Strategic Marketing: Creating Competitive Advantage. Oxford: Oxford University. 
AGIC, Emir et al. Strategic marketing patterns and performance implications. European 

mailto:mpgn@fia.com.br


 

Portaria de Recredenciamento MEC N° 313, de 08/03/2017, D.O.U. de 09/03/2017. 
Sede: Avenida Doutora Ruth Cardoso, 7221 – CEP 05425-902 - Pinheiros – São Paulo/SP – Tel. (11)3732-3523 

Site: http://www.fia.com.br – email: mpgn@fia.com.br   

 

Journal of Marketing, 2016. ANDALEEB, Syed Saad. Market segmentation, targeting, and 
positioning. Strategic Marketing Management in Asia, p. 179-207, 2016. KEY, Thomas 
Martin. Domains of digital marketing channels in the sharing economy. Journal of Marketing 
Channels, v. 24, n. 1-2, p. 27-38, 2017. FELIX, Reto; RAUSCHNABEL, Philipp A.; HINSCH, Chris. 
Elements of strategic social media marketing: A holistic framework. Journal of Business 
Research, v. 70, p. 118-126, 2017. HE, H.; HARRIS, L. The impact of covid-19 pandemic on 
corporate social responsibility and marketing philosophy. Journal of Business Research, v. 
116, p. 176-182, 2020. MORGAN, N. A.; WHITLER, K. A.; FENG, H.; CHARI, S. Research in 
marketing strategy. Journal of the Academy of Marketing Science, v. 47, n. 1, p. 4-29, 2019. 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

mailto:mpgn@fia.com.br

